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Property Marketing

Weblink Button
When clicked, the information 
button on each property links the 
viewer to your website for more 
information on that property -  
a printforce exclusive.

i	 A Printed Magazine

	 An Interactive iMagazine

	 Website Banner Mock-Up

 	 Email Signature Banner

 	 HTML Flyer Template

The Pack 
includes

and retainer!

The

Vendor
Getter

Magazines & Internet together lift your profile!

Introducing the

interactive 
magazine  
pack.

An Online Magazine
An online version of your printed 
magazine you can email to  
your client database. 

A Printed Magazine 
For local distribution (hard 
copy), home opens, cafes, 

mailouts, letter box droppers 
to attract vendors

1 Online iMagazine  
of Printed 
Version

Email your iMagazine 
to your database on a 

regular basis to maintain contact with 
past clients and demonstrate to your 
vendors you are pro-active in marketing 
their property.

2 4
High Quality  
Printed Magazine

Printed magazines 
are the  No1 profile 

builder and the best way 
to display your listings 
proactively. Quality A4 

magazines are ideal for 
home opens and raising 

your office profile whilst 
A5 minimags when letter 

box dropped are unbeatable 
for attracting vendors.
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View our latest 
iMagazine here.
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Homepage Link to  
Your iMagazine
Instruct your web designer 
to add a link from your 
home page directly to the 
iMagazine.
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A balanced investment 

portfolio should always 

include property. Choosing 

the right investment property 

gives you the potential for 

income and future capital  

gain to increase your  

person wealth.

Intelligent 

Investing...
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The right  

property for you

The two key questions to ask yourself 

when considering a new home are 

‘where’ and ‘what’. Where do you want 

to live and what type of property do 

you want to live in? The old real estate 

adage – ‘location, location, location’ – is 

as important a concept today as it has 

ever been. It is not only more enjoyable 

to live in a good area, but it w
ill enhance 

your property’s value and appeal when 

the time comes to sell.

So what makes a good location?

 

generally out perform other areas such  

as outlying suburbs or regional areas

and natural beauty also result in desirable 

locations

to local facilities and avoid environmental 

problems such as areas with busy roads 

or noisy factories nearby 

 

list of what is important to you – number  

of bedrooms, car access, size of land –  

but be prepared to compromise on  

some things 

if so, the worst house in the best street 

could be a good buy

maybe it is a view, a large backyard, 

a designer interior or original historical 

features
 

your research. Real estate sites  

such as ljhooker.com offer on-line  

inspections with photos of properties  

and virtual tours

details of what you are looking for on 

myljhooker.com and receive an instant 

email as soon as suitable properties 

become available

visit the Lifestyle & Luxury section of the 

ljhooker.com which features properties 

that embrace idyllic or unique locations, 

magnificent landscapes, majestic interiors 

or special surrounds

services in specific suburbs and regions 

is available on ljhooker.com – a great 

help if you are moving to an area you 

Better Buying
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Method of sale

Generally speaking there are two 

most common methods of sale used 

for residential property; private treaty 

whereby a property is marketed with a 

price and sale by auction – marketing 

without a price (legislation in some 

states requires the agent to provide a 

price estimate or range when taking a 

property to auction).

forces by only attracting buyers from one 

specific price range 

quoted it is more often the case that the 

price is negotiated downwards 

result in less time because the auction 

process is designed to source more 

buyers and identify the most  

genuine buyers  

the true market value of their home  

is established 

produce faster results because people 

who are genuinely interested in the home 

know they must make their move quickly 

to buy it, whether at auction or prior 

indecision or protracted bargaining

 

a home as buyers bid up from the 

opening bid  

to sign the contract and pay the  

deposit immediately  

the shortest settlement time

Promotion is vital

When you first list your property for 

sale, your agent will discuss a marketing 

plan with you. The campaign will target 

different sections of the market – from 

the potential buyer in the same street to 

people on the other side of the world.

including taking quality photos, taking 

other salespeople to inspect the property, 

and contacting their database of  

possible buyers  

front of the property, a sign in the real 

and magazine advertising, and of course 

website – ljhooker.com

is usually set three to four weeks ahead 

and the property will be marketed heavily 

for those few weeks

someone representing them

possible potential buyers will be present 

at the auction so you be can confident 

of the opportunity to achieve the best 

possible price for your property

It’s sold! – Now what?

no cooling off period – the contracts are 

signed and the deposit paid on the day

Buyer/s with the balance due on the 

agreed settlement date 

your responsibility, so it is important to 

ensure you maintain your home insurance 

during this period

of transfer can begin. You may use the 

services of a solicitor or conveyancing 

company such as LJ Hooker 

Conveyancing

agent such as LJ Hooker Settlements  

behalf – you can contact either through  

ljhooker.com

arrangements will be made for the 

balance of the purchase price to be paid 

as directed by you to your bank account 

or to any party or account you nominate

balance of monies owing less costs 

are paid, keys are handed over and the 

property then becomes the responsibility 

of the purchaser

Rewards for selling 

through LJ Hooker

When you list and sell your property* 

exclusively through any LJ Hooker 

office, you can earn either:

   20,000 Qantas  

Frequent Flyer points or

Successful Selling

Buying at auction

Attending an auction can be daunting 

experience for first time bidders. A good 

tip is to attend some local auctions prior 

to the one you will be bidding at to get a 

feel for the process. 

Room or on site at the property 

auction you will need to register with the 

auctioneer, giving your name, address 

and telephone number. You will be 

required to show proof of identity such 

card, but be assured your information is 

protected by privacy laws 

issued with an identification number that 

you must display when bidding 

representatives will have the opportunity 

to buy at auction in these States. 

bidding at auction is under review, so if 

you have any queries you should discuss 

the process with your agent 

 

property for sale then invite bids  

from the audience 

all buyers bidding at auctions conducted 

by an Accredited LJ Hooker Auctioneer 

have a maximum of one bid on behalf of 

the vendor and if used, will be declared as 

a bid on behalf of the vendor at the time 

it is made 

buyers who are not present. This is 

allowed providing the auctioneer has 

been advised

an auction by making big jumps in 

their bidding – say from $250,000 to 

$280,000 in one bid – or slow down the 

auction by bidding in small increments 

often the best tactic – set your limit and 

stick to it

and the property is to be sold, the 

highest bidder will be the buyer 
 

be ready to pay the 10% deposit and  

you are then legally bound to buy  

the property  

10% deposit 

is still an advantage in being the highest 

bidder, as you will then have first right of 

negotiation with the vendor

Better Buying

Moving in

Once the sale has settled (is complete) it 

is time to move in and the key with any 

move is the removalist. 

three quotes and remember the cheapest 

is not always the best 

to your move – the more the better 

plan, get quotes, cost and arrange it all 

through LJ Hooker Move

first online moving service at ljhooker.com

as electricity, gas, water, phone and 

cable services can also be arranged 

via ljhooker.com through LJ Hooker 

Connect

– check if your own insurance policy  

gives removal coverage and select  

a removal company with full  

comprehensive insurance

boxes clearly with the rooms they will  

be going to

which room is which

out things you no longer use or need. 

your unwanted possessions to a charity

your smaller children cared for as the change 

in routine can be unnerving for them 

children feel at ease quickly, so set up 

their rooms first

to make yourself known to your neighbours 

and begin enjoying your new home    Before bidding at auction make sure you 

attend two or three other auctions to get 

a feel for process

rule your head at bidding time

   Take some support with you to the 

auction, preferably someone with a 

strong head to stop you bidding beyond 

your range

have obtained and accepted all legal, 

pest and building inspection reports

the property – you want to eliminate 

other potential buyers

   Expect the unexpected – prices at 

auction can shoot up very quickly
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Tips for buying at auction

When you decide to sell your 

home you will have to deal 

with a combination of emotion 

and hard financial decisions. 

The following information will 

help you balance both and 

align them with market reality.

Successful 

Selling...
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What to look for  

in a property

When you’re thinking of buying, your 

requirements will vary depending on 

your personal circumstances and on 

the sort of property you wish to buy. 

You may be looking for a family home, 

a “sea change” property or a holiday 

home. Once you have found the 

property of your dreams, you may  

want to pause for a while and reflect 

before making an offer or signing on  

the dotted line. 

Consider the following checklist:

have your loan approved?

neighbourhood?

doubts at all, hire building and pest 

inspectors to check – this can be 

arranged by visiting ljhooker.com

or benefit from capital growth?

such as body corporate fees, jointly 

owned driveways?

advise on the Title

alterations, have the required  

about planning issues like the possibility 

of any big developments planned or 

construction of new roads nearby?

idea to know the costs before you make 

an offer

stage in life – are there too many stairs, is 

the garden too steep?

Then think about the detail:

 

its potential?
 

facilities you need such as schools, 

doctor, medical centres and shops?

garage accessible from inside the house?

 

or noise?

 

the elderly or disabled?

 

For “sea and tree change” properties  

or holiday properties:

Many of these questions will be the 

same as above but if you are buying in 

a rural or coastal area, you may wish to 

consider other practical issues, such as:

need to do – or pay someone else to do?

farming or orchard work?

could affect you?

family, friends, work and recreation?

corrosive sea air?

Better Buying

Tips for buying  

off the Internet
 

the salesperson

   If you cannot view the property ask 

a friend to visit it on your behalf and 

ask  the salesperson to send additional 

photos and details on the property and 

the neighbourhood

   Research the local area – transport, 

shops, schools etc. – check out the 

ljhooker.com

   Ensure you have full pest and building 

inspections carried out by qualified 

inspectors – this can be arranged by 

visiting ljhooker.com

   If negotiating by email, make sure 

everyone involved has your email 
 

lost in cyberspace!
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Your home will probably be the 
most important and expensive 
purchase you will ever make. 
In this section we look at how 
to plan for, find and enjoy the 
home of your dreams.

Better 
Buying...
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For many people, renting 
property is their first real 
estate experience after 
moving from home, the 
first step along the road to acquiring property. Renting gives you the time you need  to save the deposit for your first home and to get a feel  of where you want to live.  

It is also an ideal time to  
build a relationship with  
your local agent regarding 
help in buying and financing  your first property.

Renting 
Property...
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THE LATEST PROPERTIES  EVENTS  DISTRIBUTED TO OVER 500 LOCATIONS

ISSUE 174      FRIDAY 27 JUNE 2008  

BRISBANE LIFE - DESIGNER LIVING
BRISBANE BUZZWhats happening around town.

BRISBANE NORTHRevisit the grand opulence of the 1930s

FRIDAY 27 JUNE 2008  

FRIDAY 27 JUNE 2008  

ISSUE 
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An email Signature  
Promoting your iMagazine 
Add an email signature footer so that every 
message you send contains a link to  
your iMagazine.
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PRESTIGE  PROPERTIES

The latest issue of Your Realty 
magazine is out now.

To view the new issue online click here.

your
realty
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Print 
magazines 
attract 
vendors - 
iMagazines 
retain them!
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Printed Magazine Pricelist (with Interactive Pack Option)

+80

*Interactive Magazines only available in conjunction with Printed Magazines. 

*
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	 DL Zip Magazines

	Stock	 Qty	 6	 8	 10	 12	 16	 24	 36	 48
	 Paper/Card	 	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES

		  1000	 $616 	 $720 	 $899 	 $975 	 $1314 	 $1862 	 $2666 	 $3613 
		  2500	 $700 	 $820 	 $1024 	 $1118 	 $1528 	 $2166 	 $3109 	 $4203 
		  5000	 $805 	 $945 	 $1180 	 $1295 	 $1804 	 $2559 	 $3678 	 $4967 
		  7500	 $927 	 $1092 	 $1363 	 $1502 	 $2119 	 $3008 	 $4333 	 $5841 
		  10000	 $1050 	 $1238 	 $1546 	 $1710 	 $2435 	 $3458 	 $4987 	 $6714 
		  12500	 $1172 	 $1384 	 $1728 	 $1917 	 $2751 	 $3907 	 $5641 	 $7588 
		  15000	 $1295 	 $1531 	 $1911 	 $2124 	 $3067 	 $4357 	 $6295 	 $8462 
		  20000	 $1539 	 $1824 	 $2277 	 $2539 	 $3699 	 $5256 	 $7604 	 $10209 

	 A5 Mini Magazines

	Stock	 Qty	 4	 6	 8	 10	 12	 16	 24
	 Paper/Card	 	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES	 PAGES

		  1000	 $540 	 $710 	 $891 	 $899 	 $1068 	 $1337 	 $1349 	 $1686 	 $2530 
		  2500	 $646 	 $822 	 $1028 	 $1048 	 $1252 	 $1542 	 $1572 	 $1966 	 $2949 
		  5000	 $776 	 $986 	 $1195 	 $1235 	 $1494 	 $1792 	 $1852 	 $2319 	 $3478 
		  7500	 $930 	 $1161 	 $1392 	 $1452 	 $1740 	 $2088 	 $2178 	 $2728 	 $4093 
		  10000	 $1083 	 $1336 	 $1590 	 $1670 	 $1987 	 $2384 	 $2504 	 $3138 	 $4707 
		  12500	 $1236 	 $1512 	 $1787 	 $1887 	 $2234 	 $2681 	 $2831 	 $3547 	 $5321 
		  15000	 $1389 	 $1687 	 $1984 	 $2104 	 $2481 	 $2977 	 $3157 	 $3957 	 $5935 
		  20000	 $1696 	 $2038 	 $2379 	 $2539 	 $2974 	 $3569 	 $3809 	 $4776 	 $7164 

+120 +160 +200 +240 +320 +480iMag

+120

*Interactive Magazines only available in conjunction with Printed Magazines. 

* +160 +200 +240 +320 +480 +960iMag +720

Online
MiniMags

Letterbox Penetration 

+

Want to know more?

Online Penetration

Email Database Contact
+

=

Contact your nearest 
studio below.

Lucy
NATIONAL

Ph: (08) 9223 2655 
 Fax: 1800 622 280
lucy@printforce.com.au

Kelly
SYDNEY

Ph: (02) 8565 7888 
 Fax: (02) 8565 7899
kcarder@printforce.com.au

Carol
QUEENSLAND

Ph: (07) 5556 9777 
 Fax: (07) 5556 9799
cgillen@printforce.com.au

Taylor
PERTH

Ph: (08) 9223 2456 
 Fax: (08) 9223 2490
tlague@printforce.com.au

Kelly
MELBOURNE

Ph: (03) 9417 0622 
 Fax: (03) 9417 7811
kcarder@printforce.com.au


